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Abstract

The research aims at 1) studying and exploring marketing channels of the elderly club
2) developing packaging and quality of products 3) networking of elderly clubs for product
distribution 4) developing e-bay website for the elderly club products 5) developing a manual of
the marketing channel of the elderly club's products for the implementation and model replication
across Chainat Province and others. The manual is tested, evaluated and developed as the efficient
means to promote the elderly club's products. The research follows qualitative approach; 80
samplings of the elderly clubs were selected purposively. These clubs produces and distributes
products within 4 districts including Muang District, San Buri District, Sapphaya District, and
Wat Sing District. Four clubs that represents each district are promptly drawn, then the President,
Vice-president, Secretary and members totalling 5 people are identified as key informants.
The research employs product survey and in-depth interview questionnaires, focus groups and
observation to collect the information. Its validity checking is ensured by using tri-angulation
technique. The analysis and synthesis conclude the findings according to the research objectives.

It is found that 1) The elderly club produces the various types of product. They includes
funeral wood flowers, shrimp pastes, and handicrafts to name a few. The existing marketing
channels are operated at the clubs, through the middlemen, retailers, mouth-to-mouth selling, the
provincial trade zone, children sellers, and conference. 2) The present packaging responses to the
need of clients, mainly their members and villagers. Quality development will increase the cost
and taxes. 3) Networking among 8 elderly clubs in Chinat Province is developed for the first time
by Rajabhat Chandrakasem University and produces many positive impacts 4) 2 clubs developed
their websites, the rest maintains their production and distribution capacities according to
sufficiency philosophy. 5) The manual is tested by 5 experts and the efficiency index of 0.6 is
found as it rightly serves to the need of local people. The manual is a new measure to promote the
elderly club while enhancing income generation activities and earning capacities of the elderly.

Keywords: marketing channels, elderly club, income generation activities and earnings.



