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Abstract

This research aims to study factors influencing to purchase products from Buriram
United Football Club (BUFC) for those who live in Buriram. However, the quantitative
research technique is applied. Questionnaire is used as a data collection tool and target
population is those who are 15 years old or above and live in Buriram. Two-stage cluster
sampling technique is used in this research. Firstly, 8 districts are randomly selected from
the total of 23 districts in Buriram. Thereafter, quota sampling is applied to get 400 persons.
The statistical techniques used in this research include descriptive statistics and logistic
regression analysis. Factors influencing purchasing in BUFC’s products include three main
factors, which are demographic factors, attitude factors, and marketing factors.  For
demographic factors, female customers have lower chance to purchase BUFC’s products
than male customers about 58%. The chance to purchase BUFC’s products for those who
works as private employees are 3 times higher than those who are government employees.
Those who have monthly income from 10,001-30,000 baht have 4 times more chance to
purchase BUFC’s products than those who have monthly income not more than 10,000 baht.
In addition, the chance to purchase BUFC’s products for those whose monthly income more
than 30,000 baht is 4.4 times more than those with monthly income not more than 10,000
baht. Other demographic factors including age, educational background, and marital status,
have no effect on purchasing.

The second factors are the attitude towards purchasing. For the attitude towards
BUFC, if customers satisfy in the club one-level more, the chance to purchase BUFC’s
products will increase by 2 times. However, the attitude towards BUFC’s products have no
influence on purchasing. The third factors are marketing factors. The significant market factor
that influences purchasing is the distribution factor. If customers satisfy in the distribution
channel one-level more, the chance to purchase BUFC’s products will increase by 2.5 times.
Other marketing factors including product, price, promotion, the club, individual, and media
have no influence in purchasing.

Keywords: Purchase products Buriram United Football Club, Football Sport, Attitude, Behavior
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